SHOP SUNDAY
Social Media Strategy
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This is an easy-to-understand document full of practical advice, expertise and tools

to help you make the most of Museum Shop Sunday on 29 November 2020.

We wrote this for you because we know that this is a challenging year for everyone.

Museum Shop Sunday is important for all of us this year because it offers us the
following opportunities:

1. A day for all of us to come together and support each other
2.A chance to drive some extra revenue, where revenue from admissions and

physical footfall may have fallen

3. A way to grow your digital audience through extra exposure

ASSOCIATION

for CULTURAL TARAMAITRI
ENTERPRISES
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Why are we here?
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Museum Shop Sunday is on
Sunday 29 November 2020

This year it is extra

important.
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Suddenly, we all need to be digital businesses. You may be experiencing:

Reduced visitor numbers
Uncertain future

Need to make up for revenue lost in other areas

Museum Shop Sunday on 29 November can help you establish yourself

as a digital business. This document will show you how.

TARAMAITRI



Out of difficulty comes
opportunity.
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* Aday to come together as an industry

© Together, we can be heard

® Increase revenue

o Opportunity to increase sales and make up for revenue lost during lockdown

* Grow your digital audience

© This audience can easily convert to an in-person audience

TARAMAITRI



What are we trying to

achieve?
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| reccommend setting two objectives, one mission based one and one pure financial one.
The objectives are interdependent.

We do not want to sacrifice our mission in the name of sales, but we need sales to fulfil our mission.

Mission-led Financial

objective objective

TARAMAITRI



Mission Project Objective:

Encourage the public to
see supporting Cultural
Shops as local businesses
that play a key part in the
survival of Arts, Culture &
Heritage

Museum Shop Sunday

Mission Statement

We come together on Museum Shop
Sunday to show commercial enterprises
play such a vital role in helping arts,
cultural and heritage attractions to survive

and thrive.




Many Museums are shut,
or opening to very small

numbers.

This means less footfall

for commercial sales.

Financial Project Objective:

Increase

revenue for
pa rticipating

institutions

TARAMAITRI



Mission Project Objective:

Encourage the public to
see supporting Cultural
Shops as local businesses
that play a key part in the
survival of Arts, Culture &
Heritage

Increase

revenue for

participating
institutions

TARAMAITRI
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and Tools

for Success




On Museum Shop Sunday, we are going to
fulfil our objectives by showing the public
that Museum Shops are the best place to:

1. Buy interesting, unique items/gifts

2.Support a local business
3. Keep their local cultural institutions alive

AAAAAAAAAA



Strategy outline

This is a basic outline of the strategy you'll follow to make the most of Museum Shop Sunday when it happens.

i

Create strategically Publish regularly in Everyone posts Continue to Gain insight on
minded, mission- the lead up to the amazing content on provide value after what worked and
led content event Museum Shop Museum Shop what didn't,
Sunday using the Sunday using integrate into

hashtag #SustainingCulture future content



Here's everything you need to
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How to begin



Social media is not a broadcast platform.

It is a space for you to have conversations with your audience,
using videos, comments, stories... whatever you like.

Like all good conversations, we should start by thinking about
who you're talking to.

Let’s have a look at our Target Audiences.

TARAMAITRI



Existing Institution Customers Common Interest Customers Cold Approach Customers

May have bought a product or May live locally. Interested in the Interested more in shopping and
visited the institution already. core subject of your institution. unique items than anything else.
Have a confirmed interest in Looking for content that will Looking for content that provides
supporting the institution. enrich their interest. a solution to shopping needs.
Likely to be most interested in Likely to be most interested in Likely to be most interested in
content that shows how spending products related to their niche content that shows the variety of
money in Museum Shops interest, and how shopping at the unique products on offer at a
supports institution. Museum Shop keeps the interest Museum Shop.
alive.
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Prospective customers have already given you their most precious asset before they

double-tap for a like, or hit that purchase button.
THEIR TIME.

So what are you going to give them in return for it?

Your Value Exchange is the way in which your content and business enrich their lives.

You can be really specific about this or more general.

It's perfectly acceptable (and commendable) if your value exchange is joy.

TARAMAITRI



Optimise your profiles



You can be a shop on Facebook. You must also have your products listed on your website to do this.

Go to business.facebook.com/commerce_manager and follow the walkthrough to get set up.

FACEBOOK Overview
Commerce Manager
Tara Maitrt commerce account v
() Catalogue
# Overview ‘» ‘ Make your shop your own Manage
Inspire customers with a customised shop that's unique to your 1

ooo business.

660 Catalogue A v [tem in this catalogue

Shops ﬁ v/ Add products to your catalogue
Insights See all insights

& Ads Instagram
Last 28 days

: v/ Customise your sho
] Insights y P PDP clicks to website @
{c% Settings 0
D 4 ‘ o Publish your shop
You can preview how your shop will look before 5
‘ . you publish it. Your shop will go live once it has
‘ been approved. Content views @ 0

Visitors @ 0

@ Tara MaitrT - Ethical Digital Strate =

88 Issues
(N
{?} Q @ Sales channels Manage
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Up until October 2020, you had to be a retailer to

have an Instagram Shop.
Anyone can be a shop in the new Instagram update.

All you need is a product catalogue somewhere on

your website, and an established Instagram account.

| would highly recommend you do this as shopping is

featured prominently in the new Instagram layout.

Removing friction points between a customer and the

purchase can have a really positive effect on sales.

0920 0w QG N Rl =

Shop

Shops Directory

Discover shops suggested for you

View Shops

Traverse Long Puffer Jacket N Ariel Wide Leg Jeans N
£245 £95

n  Q

I @ <
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Go to your profile and
tap the three lines to

bring up your menu.

Tap the settings cog
at the bottom.

0922 [d = @ N T2l =

j— thelifecentre
B @ Archive
d]] Insights
1 782
’rs Followin .
° =D Your activity
o)
2s are open! @, QRcode
|/—\] Saved
iedule
N8 7PN . ‘
E: Close friends
+2, Discover people
Contact

lington Notting Hill

Q Settings

Now tap ‘Business’

0922 d @G N5 -

& Settings

+2, Follow and invite friends

Q Notifications

@ Business
6 Privacy
@ Security
Q@ Ads

£ Payments

@ Account

Logins

Set up multi-account login

h QA &

1 O <
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0922 w9 N =2 . 0922 dwQ N =R -

&  Business & Set up Instagram Shopping

Promotion payments

Branded content > -

Tap ‘Set up Instagram Quick replies s
Shopping' and then HIRIMUMAGE Open Your Shop on Instagram

Set up Instagram Shopping
'‘Get Started’

@ Add a Shop to Your Profile

Showcase your products in a customizable storefront
on your Instagram profile.

f] Tag Products in Your Posts

Create shoppable content by tagging products in your
posts or story.

ED] Get Insights About Your Shop

Learn what engages your customers with insights like
product views.

Learn more about Instagram Shopping

Get Started
Hh QA B e e

i O < 1l O <
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How to set up Instagram Shopping

0923 W@ LRI 0923 W@ LRI
&« Set up Instagram Shopping &« Sign Up For Shopping
Connect Your Facebook Create or Connect a Catalog
Page Choose a product source to view instructions.

You'll use your Facebook Page to connect a product
catalog to Instagram. If you don't see your Page here,

Con neclt you r make sure you're an admin of the Page.

n Facebook Catalog Manager R4
Facebook page.
i tiiwn The Life Centre o
== "Yoga studio - 7,643 likes" ﬂ Shopify v
Tara Maitri . o
Then choose From the connected by @tara.maitri A BigCommerce
° The Arc Centre l l
Magento v
oPtlons' ARC connected by @thearcn1 U ¢
Cristina Jacob [  wooCommerce hd
connected by @cristina_jacob
Create a new Facebook Page > n Facebook Shop v

Connecting to a Facebook Page allows certain elements of your Check for Catalog
Instagram account to be managed by people with privileges to manage

your Page. Learn more.

I @ < I @ <
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3 Another benefit of being an Instgram
shop or a Facebook shop is that you can
call out specific products in your

o LOCATION J§ |nstagram story.
#Hp‘ﬂ - PN There's a great guide on how to do that

on Later’s blog which you can read here
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https://later.com/blog/shoppable-instagram-stories-stickers/

How to create your content



Before we start making anything, we need to think about what we want to achieve.
Each piece of content on social media functions in a different way, and some are more able to achieve certain outcomes than others. In the

following slides, I'll recommend a content plan that is aimed at achieving the following definition of success:

Increased revenue
High engagement

Follower Growth
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Increased revenue

Sales/Conversions
Comments/Shares

Follows/Signups

High engagement
Follower Growth

TARAMAITRI
Psst: you could say that the things in the boxes on the left

are your KPlIs or 'key performance indicators’



Sales/Conversions
Comments/Shares

Follows/Signups
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Sales/Conversions Follows/Signups Comments/Shares

Carousel Video Image

@ Carousel Video Video

Image Tweet thread Plain text

NB: These are broad across the platforms. What works for you might be a little bit different. TARAMAITRI
On TikTok you only have one content type: video.



Content Pillars are ‘themes’ to your content. Each pillar supports a part of your overall message.
You can adapt these pillars to suit your particular institution. These pillars are for Museum Shop

Sunday content published in the lead up to and on the day of Museum Shop Sunday.

Product Community Mission

The best place to The best place to A great way to
buy unique gifts support local support your
(for yourself or business/makers institution

someone else)

TARAMAITRI



ontent ldeas:

oremicandles « Following

Clean background

makes the product

stand out

ents evoke the
scents/fresh/natural
quality of the product

without need for text

roduct - Still

wowsancho ¢ Following
. S h '
Natural nght has been anenes

used to create a clear,

appealling image

ir floor can be a
ickground if

nace not available

Accent suggests
Summer days, adds

interest to image

Suggestion of how to

combine products
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=2\ coolflatiay « Follow
@ circuloprodutos « Follow 1|g y
Multiple products build

an image O'F a person.

It's easier to imagine

buying them as a gift

for a similar person in Colour scheme

inspired by a

your life.

Interesting layo central object
reminds you of

Christmas shop

Eye-catching accent

connects to themeof

e

products

\\

£
Regularity of space between

objects means they can all be TARAMAITRI

seen clearly



This is an Instagram

Reel, but you could use

this format again on

TikTok

Sharing value and

expertise through

personal
recommendation is a
great way to engage

audiences.

Quirky, eyecatching stop motion from Oliver Bonas on Facebook

From Vix Meldrew
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https://www.instagram.com/vixmeldrew/reels/?hl=en

emperorscloth ¢ Following
The Emperor's Old Clothes

Interesting images of makers at work.

Bright colours and unusual settings

make these images work.

Try putting a few together into a
Facebook multi-photo post or album
or a carousel post on Instagram. These
posts with multiple photos tend to get

more engagements.

TARAMAITRI



o' TikTok

@rijksmuseum

' TikTok

@rijksmuseum

The rules on TikTok, Instagram Reels
and most kinds of short social videos

are.

1.Have fun
2.Don’t think about it too much
3.The whole point is to be a bit silly

These videos bring products together
with items from the Museum to make a
strong connection between the shop and

the institution.
TARAMAITRI



/:;Ei) justacard oee

HELPING | |gupporting
o pou) o
JoLy!

- : é

mha‘c'l' JUST A BAIREI

\ul
%pbng small, vy a. D\ hoo

Blurt Foundation
13 October at 18:12 - &

—

Our emaotions don't always make sense to us.
Events that we expect ring us joy can
also be tinged with sadness, and, even
during a really sad time, like when we've lost
someone, we can experience moments of
laughter, and lightness. It doesn't mean that
our sadness isn't genuine though, or that
we're feeling the wrong thing. Your emations
are always okay, no matter if they're not what
you expected, or if you can't pinpoint exactly
what they are.

Imag... See more

H’qpp""ff“morvm ARE g
I :;/VW MUTVALLY EXCH]
OKAY ToFeeL MOR"pr
THAN onE emoTioN
A TIME

Illustrate your examples if you're using

combinations of image and text.
You may also want to elaborate on the

image in your caption. Don't be afraid to

go long if you have something to say.
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How to write your copy and choose

your hashtags




Excellent content deserves an excellent caption

and a highly effective set of hashtags.

I've chosen some hashtags for you.

Read on for hashtag strategy and copy advice.

TARAMAITRI


https://docs.google.com/document/d/19VNoSVVyJMsblJsao7QYEdINjpp8xR3Iq4Yn4w0bUiw/edit?usp=sharing

1. Keep it simple

2.Make it human
3.Get to the point

Social media users are used to being sold to.
They're sold to all the time by ads.

You don't want to sound like an ad when
you're writing organic content.

Talk about the product you're talking about in
a fun, human way that highlights why you
think it's a great product.

Think about it like you're telling an

acquaintance about a cool thing in your shop,

not trying to sell it.

TARAMAITRI



Scarfolk Council
10 January - @

"A brilliant work of satire. The Scarfolk Annual demands that you read it multiple times to
Persuade the decode every secret inside it"

- The Quietus
user that the

Reviews help

"One of the year's most essential books"

Product Is gOOd - Mail on Sunday

The Scarfolk Annual isn't just for Christmas...

It is totally acceptable

Buy it now (compulsory) from Waterstones, Hive, The Guardian Bookshop, Blackwell'g® ¥\
Forbidden Planet, WHSmith, Amazon & others. to ask your users to

engage with you.

@ Royal Academyo
Tear | R The ‘compulsory’ here @royalacademy
Al
o s Bita is a nod to Scarfolk’s Draw a well-known masterpiece in the style of a
N A heC }}Q, 'd‘\?_ o Cain A
You wﬁt scar J]k usual, non-sales tone of toddler.
voice

#RAdailydoodle

3:45 PM - Oct 21, 2020 - Hootsuite Inc.

S (’[W/a (ﬁm&aé]
isr é/mjf %zf’z @/&’zz&ﬁn@i

But its the Britain
50 v cteserve

12 Retweets 7 Quote Tweets 61 Likes

Make sure you're
‘ OVE_

talking to people in the
MuMhYy comments under posts
KA like this

TARAMAITRI
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A hashtag is a label for a conversation.

When you tap on a hashtag you see everything that everyone is saying in that conversation.

When you use a hashtag you are indicating that you want to show up inside a certain

conversation.

Hashtags help you talk to your audience where they already are, making it easier for them to

see you and buy from you.

TARAMAITRI



First up, you must use #MuseumShopSunday on
every Museum Shop Sunday post you create on
any platform.

You can also use our hashtag #SustainingCulture.

AAAAAAAAAA



You can use up to 30 hashtags on Instagram. |'ve

chosen some for you here if you want to use them, but

it's best to tailor them a bit to your niche.

Try and choose hashtags that are relevant to you and
have under 50,000 uses. Find these by typing your
obvious hashtags into Instagram’s search bar and then

scrolling down until you see ones that work for you.

You're more |ike|y to show up to new audiences when

you use smaller hashtags.

You can also use tools like Flick, HishHash and

Display Purposes to do this.

#giftsh0p|

#giftshop

#giftshops

#qgiftshopping

#giftshopthailand

#giftshopuk

#Haiftechanestnre

TARAMAITRI


https://docs.google.com/document/d/19VNoSVVyJMsblJsao7QYEdINjpp8xR3Iq4Yn4w0bUiw/edit?usp=sharing
http://flick.tech/
https://www.hishhash.com/
http://displaypurposes.com/

3
ﬁ_\ [ 8:30-Q

[ ] [ ] [ ] &
Yes th Is Is a thlng. Christmas has landed at The Body Shop. Our stores are bursting

with joy-inducing, skin-nourishing, body-loving gifts for

everyone on your list @ 4 Our beauty-filled calendars are now
only available instore. Why not Call & Collect and have yours
waiting for you?

Hashtags make your posts more likely to show

up in search results on Facebook.

In recent months they've become more
important, but marketers are seeing mixed

results.

| would just use our two campaign hashtags
#SustainingCulture and #MuseumShopSunday

for this. If you want to choose your own be

33 comments 16 shares

descriptive S0 you show up in search.
TARAMAITRI



How to post your content



In all of this, consistency is key.

| recommend that you begin posting about your brilliant
shop a few weeks before Museum Shop Sunday as it usually
takes a few posts to land a message with a customer.

You can follow the suggested post pattern in order to
maximise your engagement on Museum Shop Sunday.

TARAMAITRI



Do not post and ghost. This will kill your engagement. Like
| said before, social media is for having conversations - not
for broadcasting.

Reply to comments you get. Comment on other
brands/influencers content if they comment on your
content.

TARAMAITRI



Sun 1 Nov Mon 2 Nov

Announce Mission Content

Museum Shop
Sunday

Mon 9 Nov

Community
Content

Mon 16 Nov

Community
Content

Mon 23 Nov

Community
Content

Tue 3 Nov

Tue 10 Nov

Tue 17 Nov

Tue 24 Nov

Wed 4 Nov

Product content

Wed 11 Nov

Product content

Wed 18 Nov

Product content

Wed 25 Nov

Product content

Thu 5 Nov

Thu 12 Nov

Thu 19 Nov

Thu 26 Nov

Fri 6 Nov

Community

content

Fri 13 Nov

Community

content

Fri 20 Nov

Community

content

Fri 27 Nov

Community

content

Sat 7/ Nov

Sat 14 Nov

Sat 21 Nov

Sat 28 Nov

Sun 8 Nov

Mission Content

Sun 15 Nov

Mission Content

Sun 22 Nov

Mission Content

Sun 29 Nov

Museum Shop
Sunday

TARAMAITRI



It's a good idea to keep the activity going after Museum Shop Sunday. You can reduce the number of
commerce focussed posts if you need to. Christmas will be just around the corner and now that we've

positioned you all as great places to buy gifts people may well be looking to you for gift ideas.

Mon 30 Nov Tue 1 Dec Wed 2 Dec Thu 3 Dec Fri 4 Dec Sat 5 Dec Sun 6 Dec

Celebrate MSS Highlight

Staff members say

sucess Christmas Gifts what they would

buy as gifts

Mon 7 Dec Tue 8 Dec Wed 9 Dec Thu 10 Dec Fri 11 Dec Sat 12 Dec Sun 13 Dec

Last days to order Carousel of best

Friday faves

in time for xmas sellers

TARAMAITRI



Highly recommend you begin using a scheduling tool if you're not
doing so already. This will save you time and stress.

Below are a few free options that easy to set up and use.

Facebook Creator Studio Planoly Later Hootsuite

TARAMAITRI


https://www.planoly.com/
https://later.com/
http://hootsuite.com/
https://business.facebook.com/creatorstudio/

You have Stories on almost every platform now from Instagram to
LinkedIn. It's important to use them, as some people spend most of
their time in Stories and don't visit the grid or the feed.

Share all of your posts into your stories, but also keep them topped
up with at least four stories per day.

Keep it fun and informal.

TARAMAITRI



RECAP: Strategy outline

This is a basic outline of the strategy you'll follow to make the most of Museum Shop Sunday when it happens.

i

Create strategically Publish regularly in Everyone posts Continue to Gain insight on
minded, mission- the lead up to the amazing content on provide value after what worked and
led content event Museum Shop Museum Shop what didn't,
Sunday using the Sunday using integrate into

hashtag #SustainingCulture future content



Do | need to do paid social?



No.

You do not.

AAAAAAAAAA



As l've said, you do not need to spend money if you want to succeed on
Museum Shop Sunday. However, if you do want to put a little bit of cash
into your posts make sure you go back to the target audiences first.

You probably want to use either the Existing Institution Customers or the
Common Interest Customers.

Also do not boost posts. Your money will not work very hard here at all.
The more targeted you can be about who you want to reach the better.

TARAMAITRI



Existing Institution Customers Common Interest Customers Cold Approach Customers

May have bought a product or May live locally. Interested in the Interested more in shopping and
visited the institution already. core subject of your institution. unique items than anything else.
Have a confirmed interest in Looking for content that will Looking for content that provides
supporting the institution. enrich their interest. a solution to shopping needs.
Likely to be most interested in Likely to be most interested in Likely to be most interested in
content that shows how spending products related to their niche content that shows the variety of
money in Museum Shops interest, and how shopping at the unique products on offer at a
supports institution. Museum Shop keeps the interest Museum Shop.
alive.

TARAMAITRI



Existing Institution Customers

If consent has been given for
marketing, you could build a
lookalike audience of your email

list and run ads to them.

Ads should be mission-based.

Aim to try and show them how
buying from your Cultural Shop

supports an institution they love.

Common Interest Customers

Tell Facebook to find people who
are interested in the subjects that

your Cultural Institution covers.

Ads should focus on products and
how they tie into your niche

interest.

| wouldn't recommend going to

your completely cold audience

especially if you're working with a

limited budget

TARAMAITRI



You could layer Geographical targeting over
the above targeting groups.

You can get as tight with this as sets of
postcodes around your institution. If people
tend to travel long distances to your location
this might not work though.

Building a target audience of people who have
a strong connection with your institution is the
key to success.

People living in or recently in this location

United Kingdom

° Birmingham, England +17km w

@ Include ¥ Q Search locations

Your audience location has been changed from United Kingdom to
Birmingham. Undo change

N

Birmingham® J

.-";II L]
/Coventry
/

N\
\
\
\
\\
~
—

Add locations in bulk

Browse

X

LeicBster”

(g
LoJ

@ Drop Pin
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Huel
Sponsore d
ID: 407804200230261

Bored of cooking lunch yet? Reclaim your lunch break with Huel Hot
& Savoury - a nutritionally complete, hot & tasty, plant-based meal,
customers ready in minutes. Fresh ingredients, real flavour and packed with all
the good stuff you need to stay healthy.

Huel is rated ... ... on TrustPilot

1. Demonstrate how you can benefit

2.Describe in the copy how spending money

Not cooking :

with you benefits your cultural institution lunch never
3.Be present in the comments on your ad to feI} S0 good ‘.‘

boost its visibility and engagement S -,i\ =
4.This will also show that you are a more (‘ s

approachable, human business

All 26 el

essential
vitamins & e BPEE
minerals @

HUEL.COM
Huel - Complete Food Shop Now
Free UK delivery.
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You can search for any brand and see its Facebook and Instagram ads at the Facebook Ads Library.

You can also do this:

{_ Tl;«e?'” never
; ﬂ Viazd ﬂ inhde

i ﬁ_.r %
=

5
-~

- "4_.
o + ! & .

i Shop Now

Like @ Message Q

Create Post

TARAMAITRI


https://www.facebook.com/ads/library/

03

Templates

and Tools




All of these content templates live in Canva, a free online tool that
you can use to create all sorts of social media images quickly.

| made this document in Canva too. Fun, right?
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http://canva.com/

1080 x 1080 / 1:1 / Square (Instagram, Facebook, LinkedIn)

1080 x 1350 / 4:5 / Portrait (Instagram)

1600 x 900 / 16: 8 / Horizontal (Twitter)
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https://www.canva.com/design/DAELPm3ezMA/share/preview?token=yMln2-xHM84Urn6NDIvX5Q&role=EDITOR&utm_content=DAELPm3ezMA&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton
https://www.canva.com/design/DAELQTP4c9o/share/preview?token=U7zTjguVWD9iFPLUbcGcLg&role=EDITOR&utm_content=DAELQTP4c9o&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton
https://www.canva.com/design/DAELQTP4c9o/share/preview?token=U7zTjguVWD9iFPLUbcGcLg&role=EDITOR&utm_content=DAELQTP4c9o&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton
https://www.canva.com/design/DAELQTP4c9o/share/preview?token=U7zTjguVWD9iFPLUbcGcLg&role=EDITOR&utm_content=DAELQTP4c9o&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton

1080 x 1080 / 1:1 / Square (Instagram, Facebook LinkedIn)

1080 x 1350 / 4:5 / Portrait (Instagram)

1600 x 900 / 16:9 / Horizontal (Twitter)

TARAMAITRI


https://www.canva.com/design/DAELzDa-T5g/share/preview?token=FcSh9f5gUvcJqSb0U4HvhA&role=EDITOR&utm_content=DAELzDa-T5g&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton
https://www.canva.com/design/DAELywGo8lg/share/preview?token=zFSjgqm7ewy2zyQZbbE7Qg&role=EDITOR&utm_content=DAELywGo8lg&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton
https://www.canva.com/design/DAELzLiRGMY/share/preview?token=ccgMJgvG_EhULcoePV6ceA&role=EDITOR&utm_content=DAELzLiRGMY&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton

(@tara.maitri

hello@taramaitri.com

www.taramaitri.com

| did! My name is Tara. Nice to meet you.

| bring data driven decision making together with emotional intelligence
and empathy to create community-building, highly engaging digital

marketing strategies.

| believe that digital marketing can make the world a better place. That
belief has carried me through high profile campaigns at BBC News and a
position as the Social Media Editor at the National Theatre.

| now work as Tara Maitri, an ethical digital marketing consultancy, where
| work primarily on digital transformation projects for conscious

businesses. | am based in my hometown of Birmingham.


http://www.taramaitri.com/

The most
important part of

this strategy...



.. IS to have fun
doing it.

Happy posting!



